
Report on the Sino-German Workshop on “Corporate 

Social Responsibility and Corporate Reputation” 

 

From Oct. 28
th
 to Nov 2

nd
, 2014, sponsored by the Sino-German Science Center (SGC) and 

organized by Institute of Market-based Management (IMM) of University of Munich and 

School of Business Administration of Dongbei University of Finance and Economics (DUFE), 

the Sino-German Symposium on CSR and Corporate Reputation took place in Dalian. During 

the symposium, over 20 Chinese, 9 German and one US-American scholar from universities 

and research institutions including University of Munich, Technische Universitaet Muenchen, 

Ruhr-University Bochum, University of Kassel, Universität Münster, Universität Erfurt, 

Tsinghua University, Fudan University, Xi’an Jiaotong University, Nankai University, Sun 

Yat-Sen University, Sichuan University, etc, presented their ideas and research findings on 

responsible behavior.  

 

During the opening session, Vice President of DUFE extended a warm welcome to all the 

guests participating in the workshop, as well as sincere thanks to SGC. Prof. Zhao Miaogen, 

the Vice Director of SGC gave a detailed introduction of SGC and the German initiator of the 

workshop, Prof. Dr. Manfred Schwaiger, Chair of IMM at Ludwig-Maximilians-University 

München, pointed out that CSR is a strong driver of corporate reputation, the central 

antecedent of trust. Bolstering its reputation is one of the very few things a company can do to 

prepare for times of crisis.  

 

 

 

 



 

 

The seminar not only provided a brilliant platform for broadening and deepening cross-

national networks; participants also developed a more fundamental understanding of the 

different views on CSR: While in Western cultures Management researchers see CSR as a 

means to differentiate from competitors and thus improve corporate performance, Chinese 

academics see it as a desired form of corporate behavior: As companies are benefitting from 

stakeholders like customers, employees etc., they should do something in return that makes 

stakeholders benefit from companies. Discussions were considered fruitful by both sides, first 

ideas for further research projects were laid out.  


